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TELEFONICA IN CHILE

Financial Results
accumulated as of Sep. 2015

Telefónica Chile S.A. &

Telefónica Móviles Chile S.A.
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Note: Accumulated figures as of Sep.‘15 vs. Sep.’14

BUSINESS OVERVIEW



13.4 MM

76%

Var.

-6%

Var. 

+7%

Var. 

+11%

MIX post/prepaid:

28/72

Var. -1.5% 
(Sep.’15 vs. Sep.’14)

Var. -2% Var. +1%



24%

Mobile Internet1

3.1MM

Var. 

-12%

Var. 

-8%

Var. +1%

Var. 

+3%

Var. 

-4%

“Moving technology closer to corporates and persons to 

provide them an easier life”



Sep.14 Sep.15

7,392 7,127

2,400 2,473

270 236
320 294
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





•
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

•

•







 Mix** post/prepaid:  28/72

*: Equivalent tariffs means to apply

2014 tariffs to 2015 real traffics

** Mix: include post- and prepaid

MBB, respectively

“Moving technology closer to corporates and persons to 

provide them an easier life”
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Sep.14 Sep.15

1,671 1,918

1,095
920 

270 236MBB

Postpaid

NEM

Prepaid

NEM 

“Moving technology closer to corporates and persons to 

provide them an easier life”
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FBB

Pay TV

VOICE

+72%

IPTV customer base

40,263 accesses

New Premium plans HBO Max HD 

and Fox+ HD

+ 7.1%

1,087 thous. accesses
Growth in “high speed” accesses and 

migration from ADSL to “high speed” 

(customer base upgrade)

+ 54.9%

“High speed” customer base: 

241 thous. F.O. and VDSL accesses

(“high speed” acces./ total FBB = 

22.2%)

7 thous. satellite BB accesses

+ 10.2%

Higher FBB revenues

Ch$135,791 million

due to higher ARPU related

to “high speed” accesses

+ 10.5%

641 thous. accesses

driven by DTH (+7.9%) and 

IPTV (+71.9%) growth

+ 28.0%

Higher pay TV revenues

Ch$126,455 million

due to higher ARPU because of 

IPTV growth as well as more 

customers with HD plans

-5.5%

1,510 thous. lines

Decrease in lines in service

offset by FBB and pay TV growths, 

allowing to grow +1.4% in total 

accesses

Keep capturing customers of 

high value

+102 thous. “Trío” 

(voice+BB+TV) new adds

and +76 thous. “Dúo” (BB+TV) 

new adds

as of Sep.’15

New offer more simple and with

higher speeds

“Moving technology closer to corporates and persons to 

provide them an easier life”
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Fixed businessMobile business

Revenues of Corporate and Business segment

Mobile revenues from corporate and 

business segment increase +3.9% 

 Growth explained by +25.9% increase in 

mobile Internet revenues, which offset a -2.9% 

drop in voice and other revenues

 Data plan accesses (NEM): +7.8%

o Relaunching corporate multimedia offer

o 4G multimedia plans for SMEs - campaign

“Atrévete a más”

Corporate clients represent 11% of total mobile

customer base and contribute 25% to total mobile

revenues

Fixed revenues from corporate and business

segment increase +1.2% due to:

+9.2% increase in Corporate Communications

revenues (Data, Supplementary services, Circuits and 

Others), which represent 14.4% over total Fixed revenues

(Ch$76,036 million), due to 9% growth in fixed data revenues

(IP networks, Satellite services and Data equipments, having

a higher impact the project: “Cajeros 2014”) as well as a 31% 

growth in Digital services, mainly “Cloud” and “M2M” with the

“Brink’s Project” (brokering of transportation fleet)

 FBB and payTV revenues for corporates grow +5.2% and 

+23.1%, respectively, offset by 11.7% increase in 

Voice and Other revenues

Total corporate and business revenues represent 41% of 

total fixed revenues

Projects

3Q15: 

“Moving technology closer to corporates and persons to 

provide them an easier life”
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7

FINANCIAL OVERVIEW

Note: Accumulated figures as of Sep.‘15 vs. Sep.’14
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Applying equivalent tariffs, 

interconnection (ITX) revs. 

grow +3.3% driven by

increase in mobile Internet 

revenues

EBITDA increases

+13.9% due to 

higher operating

revs. and lower

operating costs

(equipments, 

advertising and 

promotion, as well

as ITX). Applying

equivalent tariffs to 

ITX, it grows

+14.4%

Total Revenues*

Ch$ million

(*) Mobile Revenues and EBITDA impacted by an additional decrease in mobile access charges

(-16%), in Jan.15. Equivalent tariffs: considers real traffics priced at 2014 tariffs

+1.2%

+13.9%

+3.3%

+14.4%

EBITDA margin (%)

86,482

113,483

Sep.14 Sep.15

87,806
85,003

Sep.14 Sep.15

CAPEX

OpCF
[EBITDA-CAPEX]

OpCF decreases slightly

due to a higher EBITDA 

offset by CAPEX 

increase

Ch$ million

Ch$ million

-3.2%

+31.2%

Higher CAPEX related to 

network deployment, mainly 4G  

(511 sites in 2015) and higher

3G coverage (141 new sites in 

2015) and the Company 

business transformation project

(“Believe”)

“Moving technology closer to corporates and persons to 

provide them an easier life”



41,327
49,112

Sep-14 Sep-15

196,427
179,818

39.2%
34.1%
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155,100
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Sep-14 Sep-15

500,831 526,643

Sep-14 Sep-15
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Total Revenues
Ch$ million

+5.2%

-8.5%

EBITDA* and
Ch$ million 

EBITDA margin (%)

Higher OpCF given

EBITDA decrease

and offset by lower

CAPEX

CAPEX

OpCF
[EBITDA-CAPEX]

Ch$ million

Ch$ million

-15.7%

+18.8%

More rate of growth

pushed by BB, TV and 

Corporate Commun.data

revenues

CAPEX mainly oriented to F.O. 

network, FBB commercial

activity, data for corporates and 

systems. Variation of -15,7% 

explained by a change in 

accounting of TV decos new 

adds, from CAPEX to 

inventories in 2015

Lower EBITDA due to 

higher expenses from TV 

and BB links and contains, 

affected by exch. rate and 

higher cost of sales due to 

intensive commercial

activity and change in 

decos accounting model

(from CAPEX to OPEX)

“Moving technology closer to corporates and persons to 

provide them an easier life”



STRUCTURESTRUCTURE:
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Gross Debt as of Sep15  Ch$323 thous. million

Net Debt as of Sep15  Ch$223 thous. millionGross Debt as of Sep15  Ch$494 thous. million

Net Debt as of Sep15  Ch$171 thous. million

MATURITIES PROFILE:



•

•





•



MATURITIES PROFILE:

146,890
192,634

0 0

154,553

2015 2016 2017 2018 > 2018

“Moving technology closer to corporates and persons to 

provide them an easier life”
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Partially refinanced Debt (2020) 

Ch$100 thous. million

146,890

192,634

0 0 0

100,426

54,127

2015 2016 2017 2018 2019 2020 > 2020

“Moving technology closer to corporates and persons to 

provide them an easier life”
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 

Avg. 

interest rate

Debt

4.8%

Avg. 

interest rate

Debt

5.4%

“Moving technology closer to corporates and persons to 

provide them an easier life”
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0.9 0,90.9

“Moving technology closer to corporates and persons to 
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Million Ch$

IFRS
Jan-Sep. 15

% Var. 

‘15/’14

Equiv.ITX tariffs*

%Var.

‘15/’14

Jan-Sep

15

% Var. 

‘15/’14

Total revenues 726,396 +1.2% +3.3% 526,643 +5.2%

Operating expenses -527,909 -2.9% -346,825 +13.9%

EBITDA 198,487 +13.9% +14.4% 179,818 -8.5%

EBITDA margin 27.3% +3.0pp 34.1% -5.1 pp

Depreciation and 

amortization
-75,842 +9.7% -144,667 +7.5%

Operating income 122,644 +16.7% 35,151 -43.1%

Net interest income and 

others
-6,334 -24.6% -13,499 -18.8%

Taxes -26,405 +58.6% -1,393 +83.2%

Net income
before minoritary interest

89,905 +12.3% 20,259 -45.1%

Net income 89,905 +12.3% 17,390 -49.0%

14
“Moving technology closer to corporates and persons to 

provide them an easier life”

(*) Mobile revs. and EBITDA impacted by additional mobile ITX cut-offs (-16%), in Jan.15. 

“Equivalent ITX tariffs” means 2014 and 2015 real traffics priced at 2014 tariffs



15

 Postpaid accesses increase +3.0% driven by 4G growth and the net gain in 

number portability

 Positive evolution in 4G  588,379 customers

 With equivalent tariffs, revenues grow +3%, mainly due to growth in accesses

and mobile Internet revenues, which increase +1% and +32%, respectively

 EBITDA margin improves, reaching 27%, despite the additional mobile ITX 

reduction (-16%) applied since Jan.15

 TV revenues increase +28% pushed by more 

accesses and higher ARPU

 FBB revenues grow +10% driven by “High Speed” 

accesses, which increase 55%

 Revenues from Corporate data 

communications grow 9.2%, driven by data 

services, IP networks and digital services

 EBITDA margin: 34%




